2024 INSTAGRAM

LEARN WHICH CONTENT TO
CREATE ON INSTAGRAM FOR 2024

What's working next year on social media
and how to create visually strong content
that sets your brand apart.

© My Social Boutique.



QUALITY BEFORE QUANTITY

Why you should be thinking twice
before posting and making more isn’t
always better

SHAREABLE CONTENT

Get your content the engagement and
reach it deserves

EDUTAINMENT

Education alone doesn’t cut it
anymore. Edutinaing content is what
it’s all about!

VISUAL TRENDS

Content design is more important
than ever in 2024. Learn how to set
your content apart, visually.




OH HiI,
| AM JULIE.

GET MY HOT-OFF-THE-PRESS INSIGHTS INTO
WHAT'S WORKING ON SOCIALS IN 2024.

Four years ago | started designing
social media templates. I've seen all
the trends come and go and have
built a successful six-figure digital
business off Instagram.

This year, | noticed that things are
changing again. Our own metrics
took a dip, so | decided to analyze
500+ posts from different niches to
find out which type of (visual) content
works on Instagram in 2024.

2024 WILL BE YOUR BEST YEAR ON SOCIAL MEDIA!

With this guide, you'll create content that's irresistible for your
audience - and will bring you more reach, engagement and sales.

You can find all matching designs in the 2024 Instagram Trend
packs in the

Ready? Let's get started! %


https://mysocialboutique.co/library/

QUALITY OVER QUANTITY

In 2024, posting 5 times a week will not be necessary - if your content
iIs on point. We start spending more time per post, to create more
high-quality pieces, but spend less time on socials overall by focusing
on high-impact content.

Use the matrix below to prioritize your content and start creating less
content, but better!
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02| SHAREABLE CONTENT
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Getting your content shared to other people’s stories and DMs
should be one of your key priorities in 2024.

Shareable posts are typically: Relatable, thought-provoking, trending,
inspirational, new, highly useful, entertaining.

TEMPLATES THAT WORK FOR SHAREABLE CONTENT:
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EDUTAINMENT

Boring educational carousels are out in 2024. I'm sure you know the 5
best hacks to reach your audience’s goal - but next year's winning
content will be about combining your expertise with entertainment.

Education x Entertainment

e Your expertise e Your personal story

e Tips and tricks e Behind-the-scenes

¢ Secrets and insights e Relatable (client) stories

e Metrics and e Entertaining GIFs and memes

numbers

TEMPLATES THAT WORK FOR EDUTAINMENT CONTENT:

When you miss

Being authentic, staying true to your
values and speaking up is our favorite
“trend” in 2023. Taking a position and
leading with your thought is not just a
smart marketing move - it's the way to
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EDUTAINMENT

STORY TEMPLATES THAT WORK FOR EDUTAINMENT

CONTENT:
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EDUTAINMENT

REELS TEMPLATES THAT WORK FOR EDUTAINMENT
CONTENT:

> WATCH THE REEL

e, | y
A it 3 4 LAuNeH
Mobodty: ' : MISTAKES
Instagram: Hey, we'll switch up
the algorithm and your feed
okay?

- U 3 .
5. owx feclibefore AT S g How to setup i
B MAKING ow o seuwpa 8
; 4 si' ng. | successiul Summer
o G — Campaign
When you seg the nuinbers 1 -
after your launch = = -

> WATCH THE REEL

5 Ways to deal with a
difficult launch

When you miss

How it's going...

BUILDING A SIX~
FIGURE BUSINESS
HAVING FUN |

LOVING MY LIFE

vowrorwo P
TRENDING AUDIO FOR
PRODUCT REELS —= 3 =

Don't freak out

It's not about you

Watch out for audios that
have the trending arrow -
use these when they have

...and have to wait until next year \ Analyze - optintiza’ ) less thon 5k videos
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\_/

After analyzing over 500 social media content pieces from industry
leaders, major brands and top marketers, one thing stood out: Over
90% of the content was highly branded and standing out visually.

No free Canva template vibes, but designer-worthy graphics, strong
visual brands and beautiful content design.

The learning? Investing into designer-made templates is a must on
Instagram in 2024!

e S:
2024 VISUAL INSTAGRAM TREND

1) Minimalism: Especially Reels tend to
be more simplistic.

2) Entertaining and relatable memes:
Yes, they are not going anywhere!

3) Bold colors and shapes: Beige is
over, it's time to go bold.

4) Simple carousels: Carousel design
gets simpler, but not less effective.

5) Visual storytelling: Use your designs
to tell an entertaining story around your
expertise

/

See which templates have the highest trend potential in 2024 —>
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READ THE CAPTION |

FREE WORKSHOP!

WHY WE DECIDED
TO START A PODCAST TOGETHER

.. AND HOW IT'S CALLED!

HOwW TO

CREATE

Link sticker goes here

DEVELOPING
SKINCARE

'RWE?

READ THE CAPTION , VANESSA LOUISE MILLER

Girl, there is always something
to be worried about if you
choose to. | chose to be happy
and not worry too much about
what happens next. Best
decision ever.

STRATEGY

& Natalie Smith
Booked-out party planners
don’t follow the textbook any
longer. If you want to stand out
in a crowded market, you need
to create signature memories.

4 Read the caption 4

0 ALEXANDRA ARI

HERE IS HOW MUCH
WATER YOU SHOULD
BE DRINKING

cording totheexperts

READ IT ON THE BLOG

a Natalie Smith

Booked-out party planners

don't follow the textbook any
longer. If you want to stand out
in a crowded market, you need
to create signature memories.

1 Read the caption |

2024 VISUAL TRENDS

BEING A BUSINESS
OWNER IS A LOT ABOUT
GETTING CREATIVE +
SOLVING PROBLEMS.

Being open to new ideas and
thinking outside the box can lead to
innovative solutions and
unexpected opportunities.

Don't miss chances because you
can’t think them through!

@YOURHANDLEGOESHERE




2024 VISUAL TRENDS
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2024 VISUAL TRENDS

VISUAL STORYTELLING

CAROUSEL DESIGN

A CHEAT SHEET
THE TEMPLATE
MEELEY)  rirst carouseL sLioE 4

" MEMBERSHIP

Y 50 T0 THE NEXT ALIDE
y swire 4 4
% MW~ roncrion wast soe:
PR CAGH™ 5 ] : 4
i STRONATES, I o SEQUENCE / ALL CAROUSEL SLIDES /
i ¢ AT o0 WANT 70 TR 10 B8
ionow el , g / [

INSTAGRAM This MoNTH § Years ago, | started this project...

4 / | And today. | got a big audience, wondertul
. Ry § | clients and the best job | could have ever
W 4 S @; ( dreamed of,
d Yy \% | ¥ .  aad
FEEUING GOOD WITH MY f A Read tho caption to find cuthaw I did itt
CONTENT STRATEGT 7 ‘

/ . Y \ i

BI-WEEKLY
orops

"The support and
friendship in the group
is priceless!”

— Mastermind Alumni Nina

f
- vias so afraid of
101 Sales e 1aimost
idnt do it

Accelerator e
is open for
cnrollment!

|
e}

/
f eel‘efm"e
nchifigy
o=
When you seg the nuinbers
“after your launch

5 YEARS AGO TODAY,
| STARTED MY FIRST

BUSINESS — HERE IS
| WHAT HAS
CHANGED...

"

Do
SALESY

Save 40% on the Client Brand and
Onboarding Designer Bundle!




2024 VISUAL TRENDS
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JOIN THE WAITLIST FOR
B2YOU — THE GROUP
PROGRAM FOR AMBITIOUS
FEMALE ENTREPRENEURS!

TR -

How to make
A0k+ in your
first Course
Launch

UR BUSINESS

-
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BEING A BUSINESS
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Youdon't
have to have
the
IG strategy

tostart!

centent

SWIPE RIGHT

e,

WHAT YOU NEED IS...

e,

Zoom in - the Live Masterclass with
Jenna & Alexa

Our first episode: How to start a
podcast when you have all the ideas!

DONT EVER
POST THIS ON
INSTAGRAM

.as a beau iz business

Enhance
readability with
whitospace

DESIGN
TRICKS FOR

INSTAGRAM
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Pestks & Steries

3 posts & 3 stories per week

1 educational carousel

1trust-building, engaging or relatable post
1 posticarousel to bring in Sales or new
leads

Deon't plan stories - just post behind-the-
scenes of your work

Measure success every other week

4

Peeks & Steries
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2024 VISUAL TRENDS
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CONTENT PLAN
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YOUR CONTENT IS
BRANDED
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YOUR NEXT STEPS

—> 1) ACCESS ALL DESIGNS FROM THE REPORT IN

THE (IN THE
LIBRARY)

—— 2) ADD YOUR BRANDING TO THE TEMPLATES

—> 3) MAKE A SIMPLE CONTENT PLAN FOR
FEBRUARY 2024

DOWNLOAD THE 2024
TREND TEMPLATES

C )



https://mysocialboutique.co/library/
https://mysocialboutique.co/library
https://mysocialboutique.co/make-templates-look-like-your-brand/
https://mysocialboutique.co/make-templates-look-like-your-brand/
https://mysocialboutique.co/5-step-content-workflow/
https://mysocialboutique.co/5-step-content-workflow/

